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Advertising Information for MIT Advertsiers

The Tech’s Ad Pricing and Size Policy Publication Schedule

The Tech sells advertising in column-inches, which are two
inches (one column) wide by one inch tall. The cost of your
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Actual size of one

ad is calculated by [# of column-inches] x $10.50 x discounts .
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Color is one of the most
affordable ways of making
sure that your ad looks great
and is noticed by readers.

4 5 6 7 8 9 10(1 2 3 4 5 6 7
13 14 15 16 17|18 9 10 1 12 13 14
20 21 22 23 24(15 16 17 18 19 20 21
27 28 29 30 31(22 23 24 25 26 pwiN 28

We have recently lowered
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Discounts/Surcharges

We offer services and discounts
(see right) to promote what makes
an ad effective: good design, proper

Special Placement Request: 20% Surcharge
Typesetting/Ad Design: 20% Surcharge
Late Fee: 30% Surcharge
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placement, and consistency. These . JANUARY FEBRUARY
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Readership - Three full page color ads: $2538 S M TWTF S|[SMTWTF
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* 81% of MIT students 6 7 8 9 101 12|3 4/85 6 7 8
read The Tech at least ‘® Four half page ads: $1296 13 1415 16 17 18 19[10 11 12 13 14 15 16
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consistently Advertisements are due to us by 4:30 p.m. EST/EDT three business days 2 30 3
Source: before issue date. Ads are best submitted via email to ads@tech.mit.edu.

MIGCommunicatonsSuizey See website for file format requirements and other details, or just ask!

If you have any questions, or to submit an advertisement, please contact us at ads@tech.mit.edu
or give us a call at 617-258-8324. More information is available online at http://tech.mit.edu/ads




